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App installs seldom translate into highly engaged users,

leaving app developers to find innovative ways to retain
their hard earned users. This is easier said than done.
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Looking Beyond
App Installs

With such abysmal retention rates, it is no wonder, that
apps struggle to monetize.

While acquiring users will always be an important first
step, app marketers must aggressively leverage user
retention techniques to keep their hard earned users.

It is time to look beyond app installs if app marketers
hope to achieve any success.
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